
ESTABLISH YOUR AUTHORITY01 When you build your brand authority, you are establishing yourself as an expert
in your subject area. As authority grows, so does the trust your audience has for
your brand. You begin to set yourself apart as a leader. Your authority is closely
related to the depth of your knowledge, the quality of your content, and the
results you deliver. 

BUILD YOUR INFLUENCE02 A brand gives you a platform to share your message, share your ideas, and
create change. As you make a difference in the lives of your audience through
your work, your influence only continues to grow. As your audience comes to
know what your brand is about, they will begin to identify with your brand, and
align with your message, your influence increases exponentially. 

DEFINE YOUR SPACE03 When it comes to your brand, how do you want to be known? In the mind of
your audience, perception is reality. Your brand message is at the heart of
defining your space and positioning yourself. As establish your brand, your
message must be clear, concise and impactful. It should resonate with your
people, and create a strong connection between you and your audience.

ENHANCE YOUR VISIBILITY04 When you create a brand, you create a visible image that stands for something.
This is what pulls your audience in. Your story, the experience you offer, the
relationship you have with your audience, your authority, influence, and
positioning all contribute to your visibility. The more your brand grows, the more
visibility it will get.

GIVE YOU SECURITY05 Your brand can be profitable. I like to say, when you are packaged, you sell.
Think of your brand as an asset, something valuable that appreciates. Your
brand is the one thing that will always be uniquely yours, because you are the
only one that can be you. All the trust you build up with your audience can be
focused and magnified by packaging it into your brand.
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