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The different colors have meaning. Select colors that
support the personality of your brand and
complement the emotion you want people to feel
when they come in contact with your brand.

5 | COLOR

2 | MONIKER
Is your name so common that you aren’t able to buy
the domain or get social handles? Is it uncommon or
hard to remember? A moniker is short description of
who you are? Ex. The Athlete's Coach

3 | PERSONALITY
There are 5 brand personalities that appear in 95% of
all brands. Identifying your brand personality, and
creating a look and feel that fits with your chosen
personality, will help make your brand feel familiar.

4 | EMOTION
Identifying the emotion you want people to feel
when they encounter will help you as you craft your
brand image. Emotions help people connect with
you and your brand.

10 | MESSAGE
What is the one thing that you believe can help
people? Your message communicates why people
should interact with your brand, it lets them know
why they should choose you.

 7 | TAGLINE
“Just do it”, “Think”, and “Think Different” are all well
know taglines. Taglines help people remember your
message in a simple and often clever way. They
remind people of the benefit your brand offers them.

 8 | AUTHENTICITY
You are the person behind your personal brand, and
while you don’t need to reveal everything about
yourself, your personal brand should be a true
reflection of who you are.

 9 | STORY
What are you all about? What got you to this point in
your life? Are there moments of triumph that are
relatable, moments of struggle that you were able to
overcome? People connect with stories.

A logo can be memorable. It should be clean, simple
and remarkable. Creating a logo that fits your
personal brand can help define your brand look and
feel and help you stand out.

 6 | LOGO1 | NAME
The name behind your brand is important. Whether
you choose to use your first name, middle initial and
last name, or another variation of your name, make
sure you stay consistent across all your platforms.
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